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ATMOSPHERE 

R.”  Webster  who  has  enjoyed  con- 
siderable fame  for  his  attainments 
in  spelling,  pronunciation  and 
meanings  of  words,  gives  several 
interpretations  of  the  word 
“quality.”  Through  them  all  runs 
the  idea  of  superiority. 

When  a man  walks  across  the  velvet  grass 
quadrangles  of  Oxford,  shut  in  from  the  world 
by  walls  saturated  with  historic  and  intellectual 
suggestion,  he  feels  what  is  called  atmosphere. 

Silk,  with  its  lustre  and  softness,  is  readily 
judged  good  or  bad  by  the  mere  touch  and  feel. 

The  silver  coin  proves  its  quality  on  being 
dropped  when  it  gives  forth  its  unmistakable 
ring  of  purity. 

These  elements  of  quality  are  all  obvious. 

They  have  become  subconscious  rulers  of 
our  judgment  and  decisions.  We  know  them 
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for  facts.  Frequently  one  or  more  of  these 
self-evident  truths  is  overlooked  as  to  its  in- 
dicative value  because  it  has  become  second 
nature — one  or  more  of  the  factors  leading  to 
the  impression  of  quality  resulting  from  the 
effect  on  the  senses. 

“Royal  Record”  is  the  paper  that  creates  the 
impression  of  Quality  for  your  letterheads. 


YES,  OF  COURSE-BUT 

Yes,  of  course,  anyone  can  save  a few  dollars 
on  the  total  amount,  on  a quotation  for  letter- 
heads, executive  stationery  or  fine  ledgers — 
by  substituting  a cheaper  grade. 

Yet,  who  wouldn’t  willingly  give  a car  ticket 
to  an  old  beggarwoman  and  charge  it  up  to 
charity  ? 

Some  of  the  keenest  buyers  have  analyzed 
the  cost  of  a letter,  including  time,  dictation, 
envelope,  stamping  and  mailing  and  find  the 
difference  between  ordinary  paper  and  the  finest 
bond  is  only  a fraction  of  a cent. 

Everyone  wants  the  other  fellow  to  think 
him  a thoroughbred — so  don’t  charge  the 
fraction  of  a cent  per  unit  to  charity.  Five  thous- 
and letters  mean  five  thousand  impressions. 
Any  mere  man  will  invest  a penny  to  get  a 
dollar’s  worth  of  reputation.  Royal  Record 
for  your  letterheads  will  uphold  the  integrity 
and  reputation  of  your  Company.  Ask  your 
printer,  he  knows. 


THE  HARD-TO-READ  FINANCIAL 
CIRCULAR 


A GOOD  description  of  successful  advertising 
is  “easy  reading,  worth  reading.”  Easy 
reading  means  the  use  of  type  large  enough 
to  be  read  with  comfort,  lines  short  enough  to 
permit  the  eye  to  pass  without  effort  from  the 
end  of  one  line  to  the  beginning  of  the  next, 
and  spacing  between  words  wide  enough  so  that 
each  word  will  be  a distinct  unit  in  itself. 

Most  financial  circulars  are  “horrible  exam- 
ples.” The  conventional  bond  house  circular 
violates  all  three  of  the  principles  just  laid  down. 
They  are  usually  8%  by  1 1 , or  9 by  12  page  size, 
with  6-point  or  8-point  solid  type,  and  with  an 
insufficient  number  of  sub-heads  to  catch  the 
interest  or  to  guide  the  eye. 

The  copy  is  usually  stilted  and  full  of  tech- 
nical banking  terms  and  phrases  which  the  ordi- 
nary work-a-day  investor  does  not  understand; 
but,  even  when  the  story  is  told  interestingly — 
which  is  rare — the  “dress”  of  these  circulars  is 
so  forbidding  that  one  wonders  that  any  investor 
should  undergo  the  labour  and  eye-strain  neces- 
sary to  wade  through  it. 

But  the  bond  houses  stick  to  this  type  of  adver- 
tising because  it  looks  “professional”  and  be- 
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cause  they  fear  that  any  departure  from  this 
deadly  dull  style  might  be  criticized  by  some  of 
their  competitors. 

Many  commercial  and  industrial  catalogues, 
bulletins  and  circulars  fall  into  some  of  the  same 
errors  as  the  bond  houses.  The  most  common 
mistake  is  to  run  their  type  in  long  lines  across 
wide  pages. 

Don’t  do  it,  gentlemen.  Your  prospects  simp- 
ly won’t  read  such  stuff.  They  will  read  column 
after  column  of  the  small  type  in  their  morning 
newspapers  and  not  dream  of  rebelling  because 
of  effort  or  eye-strain,  because  newspapers  use 
narrow  columns  and  because  they  consider  the 
newspaper  interesting.  The  more,  therefore, 
that  you  follow  the  newspaper  man’s  wisdom 
in  making  your  trade  literature  easy  to  read 
and  so  interesting  that  your  customers  will 
want  to  read  it,  the  more  orders  and  inquiries 
your  trade  literature  will  bring  you. 

— Quids  and  Quads. 


BE  APPROPRIATE 

“Smile!”  commanded  the  photographer — 
“You  look  too  mournful.” 

“But,  I’m  going  to  use  this  in  my  business 
advertising,”  the  subject  protested. 

“Well,  don’t  you  think  it  would  be  better  for 
your  business  if  you  didn’t  look  so  solemn?” 
“No,”  was  the  surprising  reply.  “Who  in 
thunder  would  hire  a grinning  undertaker?” 

— Good  Hardware. 


PROFIT  PROSPECTS  AND  SALES 
PERSPECTIVE 

Sales  precede  profits : profits  precede  dividends:  national  advertising 
and  skilful  merchandising  stimulate  the  sales  which  ma\e 
profits  and  dividends  possible. 

MANY  corporations  are  now  turning  from 
the  problems  of  vacations  to  face  the 
work  of  profit  and  sales  creation. 

Back  from  seashore,  mountain  and  lake — 
refreshed,  rested  and  made  vigorous — come  the 
thousands  of  employees,  salesmen,  bosses  and 
owners — ready  for  work! 

Looking  forward  into  the  active  season  of 
work,  do  we  find  solutions  of  problems  de- 
layed, policies  left  unframed  or  do  we  find  the 
quickening  of  new  life  has  put  action  into 
decisions  ? 

We  may  safely  boast  of  our  Canadian  en- 
thusiasm, checked  by  a native  conservatism 
as  leading  us  along  the  right  road;  but,  under 
the  cover  of  our  satisfaction,  it  is  folly  to  delay, 
hesitate  and  fear.  Profits  created  from  sales 
are  always  the  result  of  positive  action  and 
effort.  If  one  market  seems  slow,  there  may  be 
others.  All  in  all,  if  we  want  profit — it's  time 
to  advertise. 
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PRICE  AND  GOOD  WILL 

FREQUENTLY,  in  the  purchase  of  cor- 
respondence letterheads,  there  is  a ten- 
dency to  request  a revise  of  price  from 
printers  and  lithographers  to  show  the  possible 
saving  by  the  substitution  of  a lower  priced 
paper.  What  may  seem  an  appreciable  lower- 
ing in  price  on  the  bulk  quantity,  by  such  pro- 
cedure, becomes  a deciding  factor  in  the  placing 
of  the  order. 

The  point  so  frequently  lost  sight  of  is  that 
the  difference  between  the  finest  bonds  and  lower 
cost  papers  per  letterhead  is  negligible,  yet 
each  letterhead  in  practice  becomes  a direct 
representative. 

In  the  manufacture  of  any  superior  product, 
fine  ingredients  do  not  permit  of  substitute 
prices.  Probably  the  matter  has  been  best 
presented  as  in  the  following  view-point. 

Essentials  of  fine  character  are  so  close  to 
the  hearts  of  humanity  that  when  the  beholder 
sees  and  senses  them,  he  is  at  once  struck  by 
their  presence. 
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There  is  so  much  to  this  universal  appreciation 
of  fine  quality  in  any  superior  product  that  the 
school  of  success,  founded  on  the  principle  of 
“Don’t  spend  one  unnecessary  cent’’  has  given 
way — within  proper  proportions — to  the  other 
more  modern  school  of  accomplishment,  viz: 
'“At  every  possible  chance  build  good  will.” 

Be  the  corporation  large  or  small,  publicly  or 
privately  owned,  whenever  it  makes  a public  or 
formal  appearance,  its  manner  of  presentation 
is  a block  in  the  structure  of  the  edifice,  inviting 
public  opinion. 

* * * 


September  is  the  month  of  the  year  most 
large  corporations  check  up  and  order  their 
stationery  requirements.  If  you  are  ordering 
letterheads  request  your  printer  to 
show  you  Royal  Record.  This  paper 
will  bring  your  letterhead  into  the 
class  that  inspires  confidence. 
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THE  entrance  of 
British  Colum- 
bia into  theCon- 
federation  of  Canada 
in  1 87 1 was  an  epoch- 
making  event  in  the 
history  of  the  Cana- 
dian Pacific.  In  the 
terms  of  union,  the 
Canadian  Govern- 
ment undertook  to 
secure  the  commence- 
ment, within  two 
years,  of  a railway 
having  in  view  a 
through  line  of  rail- 
way to  connect  the 
sea-board  of  British 
Columbia  with  the 
Atlantic  and  to  complete  the  transcontinental 
system  within  ten  years  from  the  date  of  the 
union. 

The  work  of  exploration  and  surveying  was 
entrusted  to  Sandford  Fleming,  as  engineer-in- 
chief. It  was  a stupendous  undertaking. 

For  ten  years  Sandford  Fleming  and  his 
assistants  laboured  at  their  task.  The  forests 
and  rugged  shores  of  Lake  Superior  and,  finally, 
the  Rocky  Mountains,  had  to  be  conquered. 
At  last  success  met  their  efforts  and  the  line  was 
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through.  Then  came  construction,  slow,  dis- 
couraging and  difficult;  but  this  phase,  too, 
reached  a successful  result.  Donald  Smith  (Lord 
Strathcona)  drove  the  final  spike,  amid  the  awe- 
inspiring and  silent  acknowledgment  of  a 
conquered  wilderness. 

“From  the  inception  of  the  explorations  and 
surveys  in  1871,  until  the  year  1880,  the  enter- 
prise was  in  the  hands  of  the  Dominion  Govern- 
ment. In  that  year  the  great  undertaking  was 
transferred  by  the  Government  to  a corporation 
which  was  destined  to  become  a household  name 
throughout  the  world — The  Canadian  Pacific 
Railway  Company.” 

“A  message  was  later  flashed  across  the 
Atlantic.  It  was  from  Queen  Victoria  and  con- 
veyed the  royal  congratulations  to  the  people 
of  Canada  on  the  completion  of  the  Canadian 
Pacific  Railway,  a work  which  Her  Majesty 
regarded  as  ‘‘of  great  importance  to  the  whole 
British  Empire.” 

“The  greatest  achievement  in  the  career  of 
Lord  Mount  Stephen  is  his  part  in  the  building 
of  Canada’s  first  transcontinental  highway. 
It  was  he  who  carried  the  biggest  burden.  As 
first  President  of  the  Canadian  Pacific  Railway 
Company,  and  the  official  head  of  the  syndicate 
to  which  the  Dominion  Government  transferred 
the  Great  National  Enterprise  in  the  stormy 
days  of  1880,  he  took  the  leading  part  in  the 
negotiations  with  the  Government  and  with 
British  capitalists,  and  his  executive  force, 
restless  energy  and  conquering  perseverance 
constituted  him  the  dominating  factor  in  the 
affairs  of  the  Company.” 
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“Conceived  in  the  dreams  of  statesmen,  formed 
in  the  realms  of  finance,  the  travail  of  the  birth 
of  the  Canadian  Pacific  Railway  as  a concrete 
reality  was  endured  by  William  Van  Horne. 

“The  establishment  of  a transcontinental  rail- 
way, supplemented  by  a telegraph  line  over  the 
whole  route,  and  a steamship  service  on  the 
Great  Lakes,  resulted  in  the  linking  up  of  Canada 
from  ocean  to  ocean  and  in  the  building  of  the 
far-spread  communities  of  the  Dominion  into 
one  indissoluble  national  family.” 

“But,  they  were  Empire  Builders  in  the  biggest 
sense  of  the  term,  these  men  of  the  Canadian 
Pacific  Railway.  They  had  made  a pathway 
across  a continent.  They  now  planned  to 
bridge  the  oceans.” 

“True  to  their  traditions,  they  carried  their 
plans  into  effect.  Two  years  after  the  comple- 
tion of  the  railway,  the  mighty  Pacific  was 
spanned.  A steamship  service  was  inaugurated 
between  Vancouver  and  Japan,  China  and 
Hong-Kong,  and  the  new  world  Dominion  was 
linked  with  the  ancient  and  mystic  Orient,  with 
its  teeming  millions  of  human  beings.” 

“Sixteen  years  later  the  Company  acquired  the 
Elder  Dempster  (Beaver)  Line  and  the  Atlantic 
was  spanned.  The  Canadian  Pacific  Railway 
then  came  into  existence  as  a bridge  connecting 
Europe  with  Asia  and  the  greatest  of  all  High- 
ways of  Empire.” 

“The  economic  history  of  Canada  since  1885  is 
fundamentally  the  history  of  the  Canadian 
Pacific.  As  the  railway  and  its  many  auxiliaries 
develop  so  developes  the  Dominion.” 
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“The  record  of  growth  is  unsurpassed  in  the 
annals  of  all  industrial  enterprise.  The  railway 
mileage  controlled  by  the  Company  has  expanded 
to  nearly  twenty  thousand  miles.  The  single 
track  of  early  years  is  rapidly  being  converted 
into  a double  track  from  ocean  to  ocean;  branch 
lines  and  connections  have  been  extended  north, 
south,  east  and  west,  spreading  settlement  and 
civilization  with  the  rails;  mountain  grades  have 
been  halved;  long  lines  of  snowsheds  have  been 
supplanted  by  tunnels  which  pierce  the  giant 
buttresses  of  the  Selkirks;  trestle  bridges  have 
given  way  to  steel;  “ocean”  liners  have  been 
placed  on  the  Great  Lakes;  gigantic  additions 
have  been  made  to  the  storage  capacity  of  the 
grain  elevators;  a hundred  thousand  miles  of 
telegraph  lines  are  now  in  operation;  palatial 
new  hotels  have  been  erected  and  additions  and 
improvements  made  to  the  older;  new  railway 
stations  have  been  built  in  the  big  centres  of 
population  which,  along  with  the  Company’s 
hotels,  are  among  the  leading  architectural 
features  of  the  cities  and  a source  of  pride  to  the 
citizens;  immense  railway  workshops  have  been 
developed — the  Angus  workshops  in  Montreal, 
employing  six  thousand  men,  rank  first  in  mag- 
nitude on  the  American  continent;  a million  and 
a half  acres  of  arid  land  in  Southern  Alberta  have 
been  irrigated  and  made  suitable  for  intensive 
farming  and  huge  modern  liners  have  been 
added  to  the  Atlantic  and  Pacific  fleets,  con- 
stituting these  the  pre-eminent  factors  in  the 
Canadian-Atlantic  and  Canadian-Pacific,  mari- 
time traffic.” 
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“One  hundred  and  twenty  thousand  men  are 
to-day  on  the  payroll  of  the  Canadian  Pacific. 
It  might  be  said  that  over  five  hundred  thous- 
and persons  are  directly  interested  in  and  look 
forward  to  the  “pay-day,”  while,  if  we  consider 
the  allied  interest,  the  indirect  relations  sus- 
tained one  way  or  another,  the  commercial 
and  industrial  affiliations  of  the  Company, 
outside  the  regular  list  of  employees,  we  get 
over  one  million  people  more  or  less  directly 
concerned  in  the  issuance  of  those  seemingly 
innumerable  bits  of  paper  which  are  so  eagerly 
transmuted  into  bread  and  butter.” 


“The  appearance  of  the  Canadian  Pacific 
Railway  flag  on  the  Atlantic  Ocean  in  1903 
marked  a new  era  in  the  history  of  the  Canadian 
Pacific.  The  Company  had  acted  quickly  after 
deciding  to  enter  the  Atlantic  trade.  They  did 
not  wait  for  a fleet  to  be  built.  They  bought 
“a  fleet  in  being”  and  the  Elder  Dempster 
Beaver  Line,  comprising  fifteen  vessels,  by  a few 
strokes  of  the  pen  became  the  property  of  the 
Canadian  Pacific  Railway  Company.  It  was 
an  episode  as  dramatic  as  it  was  far-reaching  in 
effect.” 


“The  establishment  of  a chain  of  hotels  across 
Canada  is  not  the  least  important  of  the  Com- 
pany’s developments.  From  the  Atlantic  to  the 
Pacific  these  hostelries  are  of  much  utility  to 
travellers,  who  otherwise  would  frequently  have 
to  endure  the  discomforts  of  the  “second-rate” 
and  often  unwholesome  accommodation  which 
only  is  available  in  communities  still  in  the 
early  stages  of  growth.” 
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•‘When  Sir  William  Van  Horne  retired  from 
the  Presidency  in  1 898 — he  succeeded  Lord 
Mount  Stephen  in  that  position — his  mantle  of 
office  was  placed  on  the  shoulders  of  a man  who 
was  well  able  to  bear  it  and  who  had  been  his 
most  brilliant  lieutenant:  Thomas  Shaughnessy. 

‘‘Under  Shaughnessy’s  regime  a colonial  rail- 
way company  expanded  into  a tremendous 
world-encircling  web  of  commerce  of  Imperial 
significance,  with  radiations  in  every  quarter  of 
the  globe/ ’ 

“Lord  Shaughnessy  retired  from  the  Presidency  in  1918 
but  continues  to  act  as  Chairman  of  the  Company  and, 
as  such,  his  valued  counsel  is  still  available.  In  handing 
over  the  reins  of  office,  he  said:  “When  the  time  came 
that  the  future  welfare  of  the  Company  demanded  that 
a younger  and  more  active  man  should  be  charged  with 
the  duties  of  chief  executive,  it  was  a most  fortunate 
circumstance  that  the  Board  of  Directors  had  in  hand  a 
man  of  such  paramount  ability  and  such  unquestioned 
integrity  and  such  great  vision  as  possessed  by  our  new 
President,  my  successor,  Mr.  E.  W.  Beatty.” 

And  all  this  within  a round  of  fifty  years.  Is  it 
necessary  to  draw  a moral  ? 

Extracts  from  “ The  Story  of  the  C.  P.  /?.” 
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OFF  THE  MAIN  LINE 


FREQUENTLY,  in  the  course  of  summer 
months,  travel  and  vacation  jaunts  take 
us  into  little-known  places — towns  where 
you  can  buy  most  everything  you  could  need — 
there — but  frequently  offering  no  reward  to 
the  search  for  the  particular  article  desired. 

A few  miles  back  from  the  shore  of  the  lower 
St.  Lawrence,  in  a little  town,  a shop  window 
bore  witness  that  advertising  is  at  work  and 
presented  an  object  lesson  that  many  might 
take  to  heart — that  thousands  of  such  small 
towns  and  villages  mean  the  existence  of  a 
large  demand. 

City  dwellers  sometimes  forget  that  pros- 
perous mill  and  manufacturing  towns  are  mar- 
kets in  spite  of  the  smallness  of  the  dot  in  the 
sales  map  and  the  meagreness  of  the  figures 
on  the  census  roll. 

Think  a moment  of  this  shop  proprietor — 
generally  uneducated  beyond  a certain  point, 
frequently  unfamiliar  with  real  window  display 
value  and  to  whom  advertising  technique  is 
unknown.  Particularly  in  winter  there  are 
many  idle  moments  when  booklets,  sales  letters 
and  general  education  would  lead  to  a more 
complete  understanding  of  the  manufacturer’s 
mill,  his  products,  the  quality  he  offers  and, 
finally,  result  in  a deep  conviction  that  Brown’s 
Yarns  are  “best  of  all.” 


Then,  the  possibilities  of  the  verbal  mul- 
tiplication of  the  conviction — strong  endorse- 
ment under  small  town  and  village  conditions 


with  reasons  “why”  by  word  of  mouth  from  the 
man  on  the  spot — the  dealer. 


Will  he  read  such  communications  7 Vis- 
ualize just  such  a store  in  summer  or  winter  as 
you  yourself  have  seen  it.  Except  in  busy 
moments  for  the  dealer,  there  is  not  much  else 
to  do. 


ART  does  not  flourish  in  hidden  places,  nor 
under  restraint:  nor  is  it  in  ignorance  of 
what  talent  and  genius  are  accomplishing 
throughout  the  world.  All  whom  we  have 
named  or  might  name,  who  have  achieved  great 
distinction,  who  have  reflected  honour  on  their 
country,  and  whose  work  has  beautified  some  of 
the  waste  places  of  our  populous  cities,  have 
made  the  treasure  of  the  world  their  own.  There 
is  not  one,  whose  achievements  have  been 
notable,  who  has  not  sought  his  inspiration  at 
the  fountain  of  the  ancient  masters  and  who  has 
not  often  refreshed  his  spirit  by  communion 
with  his  fellow-workers  throughout  the  world. 
It  has  been  said  that  “there  is  no  art  so  divine 
as  that  of  quickening  other  minds,”  and  he 
who,  by  example  or  precept,  is  able  to  inspire 
and  quicken  others,  makes  the  world  his  debtor. 

Ex. — Anon. 

f 

The  average  man  fusses  about  his  appearance 
in  clothes.  Is  it  not  logical  to  give  similar 
thought  to  the  impression  he  creates  with  paper 
and  type  7 
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I asked  a man  of  quality 
What  would  make  me  as  secure: 

He  answered  me  without  a pause — 
“Create  character  to  endure.” 


“Don’t  stand  in  your  own  sunshine — you’ll 
make  a shadow.” 


Fair  tresses  man’s  imperial  race  ensnare, 
And  beauty  draws  us  with  a single  hair. 

— Pope. 

* * * 

I know  what  pleasure  is,  for  I have  done 
good  work. 

* * * 

Do  the  best  you  can,  that’s  all  the  angels  are 
doing  now-a-days. 

— Troth)  VecJi  Messenger. 


The  crackle  of  a fine  sheet  of  paper  is  welcome 
like  the  silvery  laugh  of  care  free  minds. 


As  the  Spectator  said — “Cleanliness  is  a 
mark  of  Politeness — and,  as  cleanliness  renders 
us  agreeable  to  others,  so  it  makes  us  easy  to 
ourselves.” 


Royal  Record  is  the  appropriate  paper  for  your  letterheads. 


N every  way, 
’most  every 
day  you’re  buy- 
ing paper — 

Do  you  specify 
what  paper  or  just 
accept  what  is 
given  you? 
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